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|

corapete against existing products. For example, it is probably true Lhnt Southern Bell's

memory call service effectively competes against existing servxce* such as telephone

answering machines, The same can probably be said of compeLnon between Call
{
|

Forwarding and similer functions provided on customer equipment. However, these

isolated examples of competition represent such a microscopic peri;:entagc of Southern
Bell’s entire revenues that they are truly meaningless in the comxté of this proceeding.
Some of Bell’s major services, such as inral ATA toll and q*ecial access, appear
to be hecading toward a more competitive eavironment. However, ime time when these
markets are subject to effective competition is still a lJong way off. iih%.ar services such as
local dial tonc and public telephone access, the current abseace of ;:ompetition is really
not even subject to debate. 1
z |
Is the market for mmmms@mw'smcfmm service area
currently subject to effective competition?
While it may seem so at first glance, the market for payphone serw:lies in South Carolina
is definitely not subject to effective competition. Any competitic%n that exists is only
between [PPs for the limited markst share that Bell has allowed !hdm 1o acquire.
Would you please expiain why the market for payphone servstes is not subject to
effective competition? f
First, [ think that clarifying the markets that I will be discussing is u’xﬁportam Independent

public payphone providers must connect to the tclccdmmnicatio# network viz public

|
|
|

3
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|
telephone access service (“PTAS").  Southern Bell has pl?ccd PTAS in the
“Interconnection Service™ category of its proposed plan. Southern ;bell possesses a total
monopoly in the market for PTAS. Commission COCOT Guidelfines require [PPs to
purchase a public telephone access line from Southern Bell for each ;:ayphonc placed into
service. Without question, this service is not subject to any oompeut‘*:on in South Carolina

at this time. |

Public telephone scrvics, on the other hand, is payphone service provided to the
end user. Southernt Bell is the dominant provider of this service lin its South Carolina
service areas. The Commission has allowed IPP3 to provide tlnﬁ service since 1985,
However, during that 10-year period, IPPs have only captured 2&% of this market in
Southern Bell's territories. This fact alone is strong evidence that | :competmon does not
exist in the market for pasyphone services. >
How did you determine that Southern Bellmmmbl 8% sl*reofthis market?
Independent payphone providers vie for business against Southern B#ll's public and semi-
public telephones. At the end of 1994, Southern Bell had 13,192 p!xblxc and semi-public
payphones in service, and provided 3,647 public telephone acces+ lines to IPPs. Bell
Response to AT&T 1st Interrogatory, No.6, attached as Exhibit 11 Of the toral 16,839
payphones in service, IPPs provided 22%. Sou;hem Bell commandls the remaining 78%

of the market.

|
|
Why are these market share parcentages an important factor in #letermining whether

4
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1
effective competition exuts in the market for payphone mvnces"é
These figures illusirate that Southern Bell dominates this market so J:ompletely that in [0
years, 1PPs have only captured 22% of the market. As Sandy Slnt;ers points out in his
testimony, the [PP’s 22% of the market is split among 1,070 individLal providers. Even
if a single provider serviced this entire 22%, Bell's 78% mnrl:et share would show
dominance. However, these 1070 IPPs spead most of their energies Lompeting with each
other for that 22%. As a result, Jominating this market with 1,(4’70 unrelated service
providers has been much easier for Southern Bell than it would be if+ ste provider held
the entire the 22%. %

f
Ban%mhampﬁuwummmmethuiblsﬂ independent
payphone locations?

No, they have not. For the most part, Southern Bell has simply anur'wed IPPs to compete
among themselves for low profit locations that Southern Bell did n&tcue to serve in the

l
first place. I base this stateraent on my own experience as an wm payphone
provider. As it turns out, Southern Bell’s own data strongly mpp?lns my conclusion.

It is pot unusual for IPPs to receive calls from location pr(fnﬂlers. or the Public
Service Commission staff, requesting installation of a payphone wl;ere Southern Bell has
cither refused to initiate service, or removed an existing payphore. fonen, these locations
are in remote, low traffic areas where traffic volume has ot )usuﬁeh installation of a Bell
payphone. Many of the 3,647 locations served by [PPs fall into this category. We fill
needs for payphone service that the LECs pass up as not being worth their time or effort.

5
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Mr. Sanders is correct in asserting that IPPs prefer to serve high-traffic locations

such as truck stops, and in some instances we do. However, my cx(‘erience is that when
|

Bell really wants to serve a particular location, they can and will do what it takes to obtain

i
the contract. ;

Wlmeﬁdmpmdmdbymlenmmhmdhusupﬁomthecondusion
|
|

that Bell is not losing significant high-traffic locations to IPPS? |

{

Discovery produced by Southern Bell in this proceeding shows that the vast majority of
[

payphone locations Bell has stopped serving in the tast several years have been low or no

profit locations. Exhibit 2 shows the pumber of Southern Bell public felephones in service

‘ |
for the years 1989 through 1994. Bell Response 10 AT&T 1st Interrogatory, No. 22.

|
Exhibit 3 shows revenucs carned by Southern Bell from those public !tclephonzs for those

same years. Bell Response to ATET 1st Interrogatory, No. 36. '[Thesc numbers are

|
incorporated into the following chart, which also calculates Bcu's! annual revenue per

payphone: [

:
|
i
i
i
i
!
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Comparison of Bell Public Telephone Revenues: 1989 - 1994
|

Year # Public Phones $ Revenues § Revenues/Phone
1989 15,227 $ 19,447,202 | si2m
1990 15,961 19,622,830 1229
1991 15,574 20,739,191 13
1992 14,034 20,856,331 1486
1993 12,177 21,270,073 R
1994 11,714 21,185,367 | 1,809

i

ThemmberofBeﬂptyphnmsinservicehasslzdﬂydmchfmmls.nﬂn
1989 to 11,714 in 1994. Dlmmltmpel‘iod,themal%mperphomhas
steadily increased from $ 1,277 in 1989 to $1,808 in 1994. Perhmdz even more telling is
theﬁmmmmmmmpdmmmmmﬁoﬁlnitsplyphomsfmm
$ 19.5 million to $ 21.2 million while dacreazing its total ptyphonedf'xnserviceby 3,500.

Thisguphiauymovummmaenbumedmeexi}ktemeofmminme
marketplace to increase its market power by passing its unprofitahle locations to IPPs,
while retaining the cream for itself. Besides achieving a substantial increase in payphune

revenues, Bell has also substantially reduced its cost of carning these revenues by reducing

the number of pay stations it nmust service.
|
\

What factors have allowed Bell to so thoroughly dominate the |+xrket for payphone

services in South Carolina?

The most important factor is that [PPs depend exciusively upon Southern Bell’s public

”
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|
telephone access service in order to survive. Southern Bell provides; this service to IPPs
in exchange for a flat monthly charge and a usage-sensitive !pet-minute charge.
Significantly, Southcrn Bell does not charge itself for these access Lrviccs. nor does it
impute the cost of these services to its own payphone operations. E
1
Howdmmhmanmwmw’lmm#ncfor payphone
services? ' !
Southern Bell totally controls the IPP's cost of providing payphoneﬁ service by charging
a flat monthly rate ranging from $30.24 to $38.40 (depending up&on geographic area;
includes operator screening). In addition, Southern Bell charges a pell-mimte rate of $ .04

for the initial minute and $ .02 for succeeding minutes of local use konpeak)j Southern

(1vetudes Op. SCeaE

Bell's cost for providing the flat rated portion of this service is $18. OF/moth Exhibit 4.

Bell's per-minute cost is around 1%¢ for the initial minute and 1410 ¢ per minute for

succeeding minutes of local use (on peak). Exhibit 5 (propJ,ietary). attached to

Commission's copy of this testimony under seal, by agreement with!Southcm Beil. This
|

means that Southern Bell is carning a profit of up to 112% on the ﬂa:t-rated portion of this
i

service, and well over S00% on the usage-sensitive portion, based upon the average local
i

call leagth of 2.6 minutes. |

|

l

Why is Southern Bell's profit on public telephone access servé:e significant to the
|

Commission’s decision In this proceeding? [

The extreme level of profit earned by Southern Bell on this servic4 is important for two '
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reasons. First, it shows that Southern Bell controls the payphone uﬁrkct by charging its
“competitors”, which are also its customers, unconscionably high raLes for a service that
is essential to their existence. Second, these figures demonstrate that‘l Southern Bell’s cost
of providing a public telephone line to its gwp payphones is a tiny jfraction of the IPP’s
cost for this same line. The [PP’s monthly and per-minute costs ifre by far the largest
portion of their entire cost of providing this service. Because of tﬁ:cse disproportionate
costs, [PPs are simply unable to compete with Southern Bell, w#:ose own payphones
receive this service for a fraction of that cost. Since 1985, Southdrn Bell has used this

total control over cssential payphone access to continue its dominaq!ion of this market.

|

1

mManmw’smeMWmma?
Yes. Besides being the monopoly provider of access setvice to IP‘": Southern Bell also
provides other esscntial services to IPPs, such as billing and coﬂeéﬁon and responses to'
line information data bese (“LIDB") queries. While Souzm}n Bell charges IPPs
substantial rates for these services, these services are available to' Southern Bell's own
payphones for little or no cost.

Bell also earns revenue streams from its own payphones (m#i IPP paypbones) that
are unavailable 1o [PPs. For example, Bell carns revenues fori:local and intral ATA
operator service calls (these include both 0+ and 0- calls). Co#inmission rulings have
prohibited IPPs from earning revenues on these calls, which must !all be sent to Southern

Bell. Access revenues are another source of income earned by Southern Bell from its

payphones, but not by IPPs from their payphones. Bell earns Ahés revenue stream from

? |

1
f
l
/
|
|
(
!
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i
t

i

every IXC-carricd call initiated from both Bell payphones and IPP bamhoncs.
mwm&mwmuummmmmm!mw dominate
the market for payphone services in South Carolina?
Payphone providers vie for the right to serve paticular lo<:at.xonsl by agreeing to pay
location owners & percentage of the revenucs that they will eam. It ?s difficult for an IPP
to justify the investment of installing and servicing payphone qiquipmcnt unfess the
revenues produced at the location exceed the IPP's cost of pto'nduis the seyvice. Thus,
meseveryudeconomkfumlinﬁtﬂ:m'ltbﬂitymmlélnicmm&on. as
well as the percentage of “commission” that the IPP can afford togoffcr.

When the IPP's higher cost is combined with Bell’s abilitytoépamhighcrrcvemu,
itkmytommmmwmoﬂummmmnﬁd:ns to win the right to
serve & location. In reality, m-wmmmm.wnym!wmmmmn bid
by offering a commission payment that an IPP simply cannot meet. ;iaeu's ability is further
cnhanced by its additional revenue streams. Because of these add:onnnl revenues, 20%
ofSwﬂchﬂ’smmcmaﬁmnlmﬁonmybcﬂxmmﬁiryeunemofw%
of an IPP’s gross revenues from that same location:. !

|
Are there any coastraints in Southern Bell’s proposed plan that would keep it from
paying commissions to prospective location owners of 70%, 90* or even 100%? |
No, there are not. Southern Bell could actually pay 90 or even 1(*)% of its revenues to
the focation owner, effectively providing service st an economic loi:s. The CCCP would

10
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allow Bel) to finance these losscs with the excessively high revcxiucs it is now carning
from its monopoly services, such as PTAS, switched access, dir@ctory assistance, and

imraLATA and local operator services.

What remedies must be implemented in order to lllevlm{ tbe tmbalance that
currently exists between IPPs and Southern Bell inthemrketfo?r payphone services?
One step that must be taken is to require Southern Bell to pmvidfé IPPs with payphone
ammimmhmmmmnaeﬂp:wﬁaﬂ;s:mmmitsown
payphone operations. Southern Bell must be required to reduce ii?s rates for PTAS and
related services to cqual Bell’s cost plus a reasonable rate oftemm Southern Bell must
ahobemquhedlohnp\muwrmehuedtomforﬂlumic%sto'mownpayphone
operations. |

Onc of the most effective ways of implementing these ‘samciﬁems and comlitions"l
s to require Soutbern Bell to move its payphone aperations info aiseparate subsidiary.
Have any other jurisdictions recognized the need to impose n‘on Bell these “same
terms and conditions” requirements?
Yes. The Georgia Public Service Commission is currently nddreui)ng these requirements
in Docket No. 5876-U. On the federal level, both the Senate anii the House have just
passed sweeping telecommunications reform acts. Both acts rec¢gmzae the competitive
inequities [ have discussed by prohibiting 2 Beil Operating Compa$y from subsidizing its
payphone services “ . . . direcdy or indirectly with revenue from ‘Its telephone exchange

11
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i
I
|

service or its exchange access service.” See H.R. 1555, SEC. 2?4. S. 652, SEC. 311.
The bills direct the FCC to determine whether requiring Bell to provide payphone services
through a separate subsidiary will be necessary. These federal isafcguards will not be
placed into effect until and unless a single bill passed by Congr&é is signed into law by
the President. If such a bill is passed, it may still be several years before the FCC
promulgates regulations necessary to carry our Congress’ intent. ‘

Until these “same terms and conditions™ requirements are uql:pose on Southern Bell,
I believe that Bell willcontimebmnopoliuthemarkat‘o:payplimm services as it does
today. The plan that Bell has proposed in this docket would ipnly serve 10 increase

Southern Bell's ability to dominate this market.

Anmmwmhwm&mmnmminompolywpubhc
ulemmmbmmmadeMewka?

Yes there are. Every time an [PP begins 10 serve a new locat%on. it must order the
installation of a payphone access line from: Southern Bell. chtcasiomuy. delays by
Southern Bell in the installation of these access lines coincide ud%ith visits by Southern
Bell’s payphone marketing personnel to the new Jocation owner. O%fneu in these situations,
an IPP will lose the service of this location to a Southern Bell Ipayphone specifically

because of Southern Bell's delay in installing the payphone access line.

What problems do you believe that South Carolina’s bus‘ms and residential

telecommunications customers will face if Southern Bell’s proposed plan is approved?

12
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Over the past 10 to 15 years, technological advances have Ecaused the cost of
telecommunications services to consistently decrease. Under rate ofé return regulation, the
Commission has appropriately transiated these cost savings into cor?responding decreases
in rates.to the end user. The elimination of touch tone charges andtlhe lowering of access
charges to [XCs ate recent examples of such rate reductions. Soxilthem Bell’s witness,
Charles Jackson, states that “the technology of local wlecommunidiations will change as
much in the next decade as it has in the last 100 years.” He cites (%:Mobgiul advances
such as increased use of digital switching and fiber optic systems dm. in his words will
continue to lower the cost of telecommunications’ transmission "en%ormously. "

Under Southern Bell’s proposed plan, it is very ualikely thiat Bell will translate
these continuing decreases mmholompmutomecmunLr. In fact, Southern
Bell's proposal would allow it to jpcrease prices to end users, sdmeumcsby startling
amounts. Even placed in its best light, Southern Bell’s plan will eihectively reverse the
15-year trend of decreasing prices that has benefitted South Cadf)linx's consumers of
telecommunications services. |

| i
In what other ways will Southetn Bell’s proposal harm South C-fgolim’s consumers?
This plan will allow Southern Bell to use the excessive profits it is ';armng on monopoly
services to subsidize the below-market pricing of services that may be exposed to potential
competition. For example, ACSI just received certification as the ﬁ;ist competitive access
provider in South Carolins. The proposed plan creates a strong igceative for Southern
Bell to price its access services so low that ACSI will be unable to effectively compete for

13
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customers. Southern Bell will subsidize these below-market pricr.* with the excessive,
|
monopoly profits it is curtently camning oo services such as pubjic telephone access

\
service. |

i
Wouldnmnen’spkdgetowhciummorabovehng-mihhwenwm
assure that Bell cannot erect these barriers to competition? |

No, that hollow pledge by Southern Bell gives me no comfort. First, a competitor may
never learn Southern Bell's true incremental cost of providing ; particular service.
Potential competitors have unsuccessfully fought that battle against #outhem Bell in this
Commission many times over the years. In fact, the regulatory Ct:Epl of learning Bell’s
LRIC would itsclf be a substantial barrier to the entry of potential cibmpelitors.

Perhaps more importantly, Beil’s LRICisoeminmbemm!#lowerthmthccost .
experienced by its potential competitors for providing that same serhee Bell’s historic
monopoly over telecommunications services in South Carolina has %hllowed it to build a
massive telecommunications plant throughout this state. Many of th+ facilities necessary
for Bell to provide these soon-to-be competitive services have long }smee been paid for,
and the economies of scale that work in Bell's favor are immense. di:onscquenUy. Bell's
pledge to place a price floor at its LRIC will still allow it to set [‘mces far below the
competitive market price. Bell’s proposal to place prices for services m or above its LRIC
will only serve to ensure that healthy competition will ncver arrive. '

h

Would you please summarize your testimony?

14
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Southiern Bell’s proposed plan is not in the public interest, and shou!d: be rejected. It will
reverse a fifteen-year trend through which prices to South Cam‘ha consumers have
stcadily decreased because of the corresponding decrease in fcost resulting from
technological advances. It will also allow Southern Bell to use moguopoly profits it will
carn on noncompetitive services to significantly lower its prices fo? services where Bell
anticipates competition. ,

In the end, only Southern Bell would benefit from its ptlbposed plan. In my

opinion, this plan would only serve to prevent the arrival of robust_g' competition in South

Carolina’s teleconununications marketplace.

Does this conclude your testhmony?

Yes, it does.
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Service quantities at the end of each year, 1969-1984, for each of the revenue categaries listed in kem No. 21 are:

Message Toll Service

Toli Optionel Calling Plans

ESSX
Custom Calling Services

Flat Rate Trurks 8 NARS
«Public Telephanes

folary

Touchstar

Business Mess. & Maas.
FCOIFX

Residence Measured
Area Plus

Memarycall

Diractory Assistance
Toll and Assist

Upit

Messages (000)
Messages (000)
Station Lines
Features
Trunks & NARs
Lines

Lines

Fastures

Lines & Trunks
FX Uines

Lines

Lines & Trunks

Mailboxes
Messages (000)
Messages (000)

64,667
2,040
48,888
732,199
34,335
15227
00,233
13,452
1,905
nm

67,407

1990

61,239
12,506
61,008
749,516
30,30

15,961
01,431 -

98,510
7.019
1,000

33,104

0

—_Approximate Demand

1991 1992
59,661 54,439
19,019 33,783
76,821 87.234
157.638 810,210
41,873 48,102
15574 40
00,173 50,808
166,405 184,821
0,518 11,732
1,000 1,719
35.904 37,693
0 0
312 20,615
50,571 50,207
40,320 38,845

1983

56,311
46,266
96344

872,131
52117
12477
56,627

212,380
13,203

179
30,215

40,770
50,350
30,750

57,451
48,156
102,364
$67,280

66,525 -Aj

81,948
255, 807
12,035
1,647
29,480
59,190

50,087
35,965
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Item No. 36
CRAIG EXHIBIT 3

| 1 . Attachment 1
Page 1
SCHNEDULE 11. - OPERATING REVENUE ACCOUNTS
1989 .
;‘F the telephone opersting revenues of the respondent for the yeor, etonlificd in
ot?!rﬁnncc uith the Uniform Systes of Accounts for Telephone Companies. ‘
o Iintrastete
Operating Revenue Accounts Coabiined Gross Receipts
(o) ;
h) )
. s s
- LOCAL EETUORE SERVICES REVENURS
(50011 Boslc Ared ReVeNUR..c.vorecverssscsrnavsctsossnesstcassansnsnsns l.‘.“‘.ﬂﬂ‘-‘c 2'1.163.001.60
(3002) Optionsl Extended Aree REVEAUR...ccccccvuccssscsescasnonacases &T7,264.50 47,264.50
(5003) c."ul.f ...". ROVENUR e s vevacvssvocssaasncsscnassossnsvscscses 1 °¢°° 0.00
(5004) Other Neblle Service NOVENUe..cicvcecscccersccvrovsoscccsnsns $8§,766.05 586,746.05,
€5000)Tetel Sesic Locol Service REVENUE. . Ficcvcccssccrscncsccoenseess| 281,797,012.95 281,797,012.1

’s".)'“l" r.‘.’h.“. ROVENUC e csvssccrsvssscovsovsssssosnavsso-sovas

19,447,202.87

< ecal Privete
(5050)Customer Premises ReVENUE. . ..cccccvcerencsncassosanacanacencene
(5060)0ther Lecal Exchange RevenuUE.....cccvvencccccnsccavascsnsssscnas
($069)0ther Local Exchange Revenues Settlements...ccccevevecenvnarcncas

Total Local Netvork Services ROVONUES...cocvcceccvacsccccoasrvonal

A8 RBOVEANUC..cvcvnrsacscsssssvsansanrosovsrvrney

NETYORK ACCESS SEAVICE REVERUES
1S0812End User Revenue (Federsily Yeriffed)- Gress Revenues..........
15082)8uitched Access Revenue (Federally Toriffed).ceccrccccrncncenee
:50833special Access Revenue (Federally Torlffed).cccceocccsscccccnsne
:5084)State Access Revenue (State Teriffed)...cccvvcreccancncnvercnns
50.0)'0!.( fletuweork Access .."nu..--no-.oo--o-n..------.uo-q-oo'o-‘-vl

. ‘“-40NC DISTANCE REVENUELS
s‘.',t... .(.‘.“' '.'.... ..v‘m..-.....l.1.'...'.'."l‘l‘.'..‘....
S111)Leng Vistance 1nuard ONlY REVEAUB.ccnv.vuovscrecncssscsssansosser
51912)Leng Distence OUtUeIrd Only REVENUS...coccosccvcssscvsenvoovossss
5121) Sub-Veice .Grade Leng Distance Private lNetwerk fevenue........
$1223 Volce Grade Long Distence Privete Netuerk ReVENUC..cecccnsessa
$123) Audie Pregren Srade Long Distence Private Netwerkt Revenue....
S124) Videes Progran Erede Long Olstonse Private Netuwerk Reveaus....
5125) ofgitel Tronsalssion Long Distances Privets Wetuerk Revenue...
!12‘) ‘.M ."‘.m. Private Retwerk ""‘.'.. .."m... seeesces e
5128) Other Long Distance Privete NHetuork ROVOMU®...ccccrccrcorerns
5129) Other Long Distance Private Setwerk Gevenue Settiements......
51202Total Long Distence Private Netuwork ROVENIC.csccecccnccsonrrrne
"‘.’o‘." l.“. ".t.". ."..“0-‘.....'.....l.‘...‘..l..l.........
5169)0ther Long Olstence Revonue SettlomontB.cocovcervscncocncosence
Seteal Leng Distence REVENUEB s -vovvcsscsvsvscvsvvsssscnssnrrsssse

KISCELLANEOUS REVENUES
i230)01rectory ReVeNI® . cccccccccsocvacososessssvansessscccncsesiaces
1280)Rent REVENUEB.ccvocrcesnssrsvecrvrsssnssvsrrrocantsocsasasasstonne
;ZSO)CQI"COI!Q 0’.'.".". ROVENUG . covassosresctcssrnsncssrecansonsoss
261) Special BIliTng APrangenents ReVENUE. .. ccccencrsaascssansruses
262) Custeamer 'P'r.".ﬂ. BOVEMUB.crvvssrsvrcncsuncsscasssoncssisrne
263) Plent °’.f.“.ﬂl QOVENUR cececrassccvoosroscnsssasersscsnatas
26&) Other Incidentol .'.“‘."‘ REVENUCB.ccvessorvacssrssnccsrsnesse
269) Other Revenur SettlemeNtB e cecvrcccusssovocsossaaccnnnansiones
2603 Tutal Riscellanesus ROVEMIR. cevccrscseroncsnsnacsscncsnsssussns

SEP 03 "96 18:56

[ ] L}
464,905.93
09,679,156.68
377,401,851
400,332,801.79

46,72%,062.69
112,009, 194.21
25.439,777.19
53.729.148.38
a7, osi 182.67

77,200,045.50
$,507,735.37
3,289,877.06
137,037.47
8,487,053.7¢
© 0.00

. .00
926,264.5¢
0.00

€4,112,305.37)

5,438,030.38
2,953,952.81

96.!5’}6&1.12

26,161,413.98
2,489,534.48
' 9.00
21,584,804
20,212,469
3,716.70
s zt:Loss 83
! 0.00
$,308,598.06

. . -
464,905.93

89,678,156.68
377,401.51

400,332,800.87

9.90
0.00
0.00
$3,725,148.38
$3,725,148.58

74,066,098.72
$,507,735.37
3,259,877.06
137,037.47
8,115,127.22
0.00
0.00
926,264.56
0.00
0.00
6,112,305.37)
5,066,103.86
2,953,952.81
0.00
90,833,767.82

28,161,613.98
2,689,534.48
0.00
21,586.84
20,212.69
3,716.70
$,263,083.83
0.00
$,308,598.06
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Page 3

- - - ——— W - " ] T - o - - -

[ntrastate

Operating Revenue Accounts Contjined Gross Receipts
ts) }
(-3 (c)
's Ty
LDCAL METWORK SERVICES REVERUES :
(5007) Boasic Ared ReveNUB. ... crcrrornsconcnncnaassosnonseenssssnasen | 293,722,322.61 293,722,322.8)
(5002) Optionsl Eatended Ared ReVENUB.....c.cvevveseoarorosnrtrccsanel 96,206.71 96,204.7Y
(5003) Cellulor Mobile ReVENUR. .. .c.coveeriucransscsacancscrsnssonnosl : 0.00 0.00
€(3004) Other Mobile Service Revenue.......... Ceesresscncsrcccsecnnuns | 719,834.00 719,836.00
£5000)Total Besic Locatl Service Revenue..c.ooveecrtvanoncocrannnranas | 294,538,363.32 294,538,363.32
150101PuUBlic Telephone REVEAUR. ... ouuneeee eanannncas s e | 19,622,830.25 19,622,830.25)
(S040)Local Private Line Revenue............. etecetnevecemesoanirecs <] 10,01%, - L01Y,4V8.
(S0S0)Custemer Premises ReVveNUB. .. cvvvvrovvonee eeeeenocann Creerennen § 77b,096.03 779,095.83
(5060)0ther Locel EXChAONGE® REVeNU®. ... vcnvcveoncnacsrnanne- Cene e | 95,3901,256.77  95,391,284.77
(5069)0ther Locs! Exchange Revenye Settlements............. Chee e .| i 9.00 g.00
Total Local Netwvork Services RovenuesB.....ccveceenrrocaas e | ¢20,.351,041.44 420,351,041 .48
‘ '
NETUOAK ACCESS SERVICE REVENUES | E
(5081)End User Revenue (Federslly Teriffed)- Gress Revenues.......... | 50,112, 690.¢1 0.00
(5082)Suitched Access Revenue (Federatly Torfffedd.....ccovcvun.wunna] 116,398,248,.12 0.00
‘§3)Speciatl Access Revenue (Federaily Toriffed).................... ] 28,7¢D,602.70 0.00
-841State Access Revenue (State Toriffed)..ovevennrannna. ceeane ool B1,617,766.96 61,417,764.96
0\_"otll HEetwork ACCESS REVEMUE. ... corerscsocsnnsnsoncnas eve-vas] 256,660,306.19 81 ,017,784.96
- l ! "
I B
LONG DISTANCE REVENUES | :
(S100)Long Distancs ResSage ReVENUC....cevvtcearsrovenncosarrosnorens | 78,22%,921.%9 74,860,663.51
S111)L0ng Distonce Inuard Only REVEAUE. c.ccvvvecvsonsceonss P | 6,000,567.42 4,090,547,02
$112)Long Bistance Outwerd Only ReVENUE ... ccnetcrcarrvennanosannes | 3,100,7¢7.74 3,100,767.7¢
5121) sub-veice Grade Long Distance Privete Netwerk Revenue........| 110,423.86 110,423.86
$122) veice Grade Long Distance Privete Retwert Revenue............| 8,317,553.87 8,317,553.87
$123) Audio Pregram Grade Long Distance Private Netweork Revenve....| i 0.00 0.00
5124) Video Pregrem Grade Long Distance Privete Netwerk Revenve....| Z 6.00 0.00
5125) Oigitstl Transmignion Long Distence Privece Network Reverve...| 1,594,9446.48 1,904, 964.¢8
53126) Long Distance Private Network Suitching Revenue.............. { i 0.00 0.00
5128) OCther Long Discance Privete Hetwork RevenU®....occcverororensl i .00 0.00
$129) Other Long Distance Private Metwork Revenue Settiements......| (5.0'$.722.0i) (5,005,722.04)
5120)7otal Lony Distence Privete Netwerk Revemue.....cocucevruronnon | 6,927,200.17 4£,927,200.17
5160)0ther Long Distance ROVENUR. cci vrcrevoscessosasansvoncncansansl 2.6463,721.9% 2,661,783.95%
5169)0ther Long Distance Revenue Settlements.....ccvvvvnrrorvennass| ‘ 0.00 Q.00
TOtal Long DISTONCE REVENUES. ..o ceruiucrnserncsccsssannaanaaa| 92,784,138.87  89,620,942.79
MISCELLANEOUS REVENUES : 1
5230)0irectory Revenue........ teesetencenerensevetsctasnrnnnn cesaeen | 30,664,098.53 30,6638,098.53
5240)Rent Revenues........ccccvavannnn ebecesennas teecsasceans cerean-] 1.92?.!0!.!‘ 1,929,182.8¢
5250)Corporste Operations RevenUE.....cc.veresossccconosscaccnercass| : 6.00 6.00
5261) Special Billing Arrangements ReveNUE. .. ..ccavvrecrvaacnannnsl 1#,&33.20 32,433.20
5202) Customer Operations REVENUE.........oconeremennassccnassncnnn | 22,793. 22,793. 21
5263) PLENT OpErations RevenUE.....ovevecocuvsscracacoarnnnoonneoss] 3¢,627.00 39,627.01
TI84) Other incidentol ReguloTed REVEAUS. .. coovrvrerotescnncsosnenns | S, 169,686.27 $,.140,686.27
t=° Other Revenue Settlements....... Ceseann | i 0.00 0.00
:éh-’ctll Miscelloneous REVENUR. .. ccvsrrrvvavesossnnsnansns e ) 5.23%,537.69 $,235,537.69
|
|
!
|
l
- 1
l
|
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CRAIG EXHIBIT 3, PAGE 3 ‘ ) Attachment 1
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i
1
SCHEDULE 11. - OPERATING REVENUE ACCOUNTS
~1991 5
Siate Ihe iclcpnone opEraiing revenues ol the respondent for the yesr, classn'uee ino T
accordance with the Uniform System of Accounts for Telephone Companies.
""""" TETTEmTTETTTT - T intrastate
Opersting Revenue Accounts Combined Gross Receipts
(a) i
1Y) (c)
H
o . . R s $
" COCAL ‘NETUDRK -SERVICES REVEWUES .~ -~ . @ T T S e e R AL R
{5001) Besic Ares Revenye..... A voo] 302,297,626.69 302,297.624.69
(5002) OQptional Extended Area Revenue....... Ceeanen Ceerorerenns ceene «8,063.21 40,0643.71
(5003) Celliyler Mobile Revenve....... eresrs et s e e Ceereaea f 0.00 6.00
(5004) Other Hobile SErvice REVEAUR. ... coreerornnncnnoccnnannareann t.ro; ss 763.705.55
{3000)Total Sasic Local Service Revenue........ s esasecerearraaceeas 303,10),373.9%5 303,101,373, 95
(SOI10IPUbLIC Telephone REVENUR. . ..cvou.wnrnnn Ceenas e e aeaenana .| 20,739,191.70 20,739,191.70
TICBILocal Private Line Revenue............. e vereveneenanaaeaann P L3352, , 332
[SOS0ICUSIOMEr Premises ReVEMUE. «.ou.vsereniotrnccrnorossasnronnsnnssa { 981.305.54 984,305.5¢
:5080)0ther Local Exchange REVENUR. . . ... .cvcvvvccconceacnas Cereeeerrne 88,029,787.70 .88,820,787.70
'5069)Cther Locat Exchenge Revenue S@TTIOMENntS. ... ..ccoceven-nn.. ceenn ' o.00 0.00
Total Local NeTwork Services RevenuU®S....... . .....c.uvviuioncnanns | 425,404,991.20 425,446,991 20
. | :
METVORE ACCESS SERVICE REVENUES |
S081)Eng User Revenue (Federally Tariffod)- Gross Revenues..... U | 51,989,315.47 0.00
5082)Switched Access Revenue (Ffederally Teriffed)............ e | v17,173,255.97 ©.00
3i1Special Access Revenue (Federally Yariffed).................... ] 32,614, 114,85 c.00
vl “tate Access Rovenue (STate Tariffed)..ccouuee e iernonracenennn | 60,821,623.0 60,821,623.01
JJ&i_i0tal Network Access Revenues......... et et en ettt o] 202,598,309.30 60,321,623.01
! :
LONG DISTANCE REVENUES 1
S100)Long Distence Kessage RevaMUR......oocivesninneennnannnns cenn 78,603,628.81  74,964,387.98
5111)long Distance INuard Only REVENUE.....ccoceuvuennnnnnnn. s 3,018,275.33 3,018,275.33
5172)Leng Distance -Outvard Only ROV oot neciaantinne sodhodoeien o -§; 203,910, - 5,283,930.19
5121) Sub-Veice Grade Long Distance Private Wetwerk Revenve........ 65,87S.61 65,875.61
5122) Voice Grade Long Distance Private NETUOrK REVONUS.c.covevarse 6,9517,070,18 6,957,070.16
5123) Audie Program Grade Long Distance Privete Netwerk Revenus.... 6.00 0.00
S124) -Vvides Progrsm Grade Long Distance Private Network Revenue....| - 0.00 0.00
$125) Digital trensmission Long Distance Private Metwork Revenue... 3,180,223.1w 3.180,223.19
5126) Long Pistance Privaete Network Swithecing Revenve............ .. . 0.00 0.00
5128) Other Long Distance Private Retuerk Revenye..... cverereenn - : 0.00 .0.00
5129) Other Long Distance Privete Netuerk foveaue Settiements......| (3,054,171.21) (3,056,171.21)
5120)7etel Long ODistance Private Network REVeNUS., ., .. ......... ceceene 7,164,997.75 7,166,997.78
5160)0ther (ong DIStONCE ROVENUG. .. ccevaccroronnnvescnctnvennacsnas 2.708,715.68 2,697,547.68
5149)0ther Long Distonce REVENUE SETLICMENTS. . v..corerrsrronanarsoes 3 0.00 0.00
Totsl Long Distance Revenues.......... tttenesecversaesannna s 96, 753 S27.76 $3,111,118.93

NISCELLANEOUS REVENUES

|

|

|

|

l

3230)0irectory Revenue. ........... sesassessnns Ceciereenrssecenn venesl)
3260)Rent Revenves.............. cererrertensree Ceresinaenennn R
3250)Corporate Operations Revenue..... Ceereseateicsannuannn Pereeaa |
3261) Specis!l Billing APrangeEents Revenue.. ... ....cuuu.veciannnnnn |
3262) Customer Operations Revenue.......... Ceeersecevaciarrena e |
3263) PLINT Operstions RevenuU®. ... cceooconen-r feecessananonns Creseaes |
&) Other incidental Regulsted Revenue............. [ Ceeaens |

‘e Other Revenue Settlewents..... fheereaeenans e Ceevane }
1Zhet0t8l Miscellaneous Revenue.... . ....... Gt it |

SEP 03 96 18:57

|
|

32, co# €56.13
2,327.187.01
0.00
,386.20
,217.95
,340.9S
4, sa ,678.69
0.00

¢, 723,623.79

[

|
|
.
|
|
|

32.402,456.13
2.188,578.0"
0.00
46,386.20
24,217.9%
£7,340.95

4, 587,678.69
0.00
§,723,623.79
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CRAIG EXHIBIT 3, PAGE 4 N
i

SCMEDULE 11. - OPE'A‘lKG REVENUE ACCOUNTS
w992

- ———— e e - -

state the tetephone operating revenucs of the respondent for the year,

:!assifacd i
accordence with the Uniform System of Accounts for Telephone Companies. '

|
4
-

Intrastate

SEP 03 " 96 18:58

|
-
|
:
i

Operating Revenue Accounts Co-binod Gross Receipts
(a) :
) (c)
- ey e 1._.".‘, S . ; e -
. g . _.f ' R . - e o e i‘ e AR TR
LOCAL NETWORY SERVICES REVENUES ' :
(5001) Busic Ares ReVENUC.. . coerrseonsneonssancsonsavrsonas ceveonne .] 309,77%,819.28 309,779,819.28
(5002) Optionat Extended Ares REVENUE. ... .ccoacnnansnsvenne resnevenan i 91,768.61 96,768.61
(5003) Cellular Moblile Revenue........... teetsestenstrensesrnane o ool i 0.00 0.00
(5004) Other Mobile Service Revenue.......... cececesmanenann SR | 984,410.52 984 ,410.52
5000)Total Basic Local Service RevenuE.......ooeeturnaoanennsiiene, .} 310,869,998.41 310,860,998.41
éSOlO)Publlc Telephone Revenue............ P T s .} 20,85¢,331.88 20,8%6,331.88
(SD&0j)local Private Line Revenue.......... cecetsccenevecessrennuans o) 12,268,481.7% 172,268,681,
(5050)Custower Premiges Revenue.............. ceeecenses ittt ena ot ) 1,172,082.58 -1,172,082.58
(5060)0ther Local Exchange RevVenUR. ... ccvoonccoracnssscasoanns vees .1 10‘,65#.032.74 104,652,032.74
(5069)0ther Local Exchange Revenue Settlements..c.cvvveconoince vavan | ! 0.00 0.00
Totel Local NetWork Services REVENUES. ...cccearreansenn eeieenaa] G49,809,926.74 G49,809,926.74
{
RETWORK ACCESS SERVICE REVENUES { H
(5081)End User Revenue (Federally Tariffed)- Gress Revenues..........| 56,188,804.52 0.00
fSP " )8uitched Access Revenue (Federsily Tariffed).....ccccvve.nnn.. ) 122,475,327.61 0.00
S 13pecial Access Revenue (Ffederally Tariffed)...coecvvvevanreannsl 26,328,264.23 0.00
(5084)State Access Revenue (State Teariffed)......... eraesarenanee | $8,047,730.03 58,047,730.03
(5080)Total Network ACCESE REVENUES....ccuneeenennceacsoonasancenanna] 26, ozh 106.39 $8,047,730.03
| ‘
l |
LONG DISTANCE REVENUES . |
(5100)Long Distance Message levcnue..................................l 74,732,395.26 70,840,0886.83
(5111)L0hg Oidtance Tnuard OAly Revenue. ...t dinsvivnenitona] = 1,850,267.26- - ° 1,859,267.26
(5112)Long Ofistance Outusrd Only ReVeAWd.....vcvecescccnccrvanssssvaal] 9,.126,020.39 9.124,020.39
(5121) "3ub-Volce Grede Long Distance Privgte Netwerk Revenue........| 37, 154.0% 37,154.03
(5122) Volce Grade Long Distence Private Retwork Revenve.......... ool 6, 3‘b 213.63 6,562,213.63
(5123) Audio Program Grade Long Distencs Privete Netwérk lovonuc....l' ' 0.00 o.00 -
(5124) Video Program Grade Long Distance Private Netwerk Revenue....| X 0.00 0.00
(3123) Digital Transmission Long Distance Private Networx Revenve...| &,tdo,oea.ss 4,669,068.55
{$128) \ong vDistance Private Network Suitheing Reverwe.c.....ccce.n.l \ 8.00 0.00
(5128) Other tong Distance Private Netuerk REVONUS.....cooveevese-n.] 0.00 0.00
(5129) Other Long Distance Private Ketwerk Revenue Settlements......| Q, 6q3 063.86) (1,643,063.88)
(5120)Total Long Digstance Private Network Revenue........ccveueececns] 9,345,372.37 9.385,372.37
(5960)0ther Long Distance ReVENUR. ..uucecenavessncacnncannnnroannenns] Z,T*‘,‘l! 35 2,732,122.35
(5169)0ther tLong Distance Revenue Setrlements......cc.ccvavennnrsvenssdl ! 0.00 0.00
Total Long Distance Revenues....... ersevatatecsservtecnaennnn ..l 7, 037 473.63 93 ,963,649.20
NISCELLANEOUS REVEWYES } i
(5230)0irectory REVENUe. ... .ouiuevrnanssesenaenosoocsasnsaoss annoas| 36,173,097.39  34,173,097.39
(S260)Rent RevVENUES. .. ccvveveranonnan U | 9;1.06!.63 8146,137.68
(5250)Corporste Operations ReveNUe...cceevecrsostannoncncovsasnanrssnsl 9.00 0.00
(5261) Specisl Bi(ting Arrengements Revenue.........cvoeeveee.. N | 12.777.38 €2,717.38
(5262) Customer Operalions RevVeNUE...oesenceeninnesoorones ceeesren .l 3,077.30 18,077.30
€7 X)) PLANT Operations RevenUe. ..o auecvcncacssassveocmesenerancase] 1,033.92 61,033.92
¢ ) Other Incidental Regulated Revenue......... N | 458, 644.29 657,568.29
(5269) Other Revenue Settlements...ccveierenacsovicannssssoccscascnoal i 0.00 0.00
(5260)Totel Kiscelloneous REVEAUE. . vnveeracnnanssennn feeeanas cevrean | $90,472.89 779,396.89
b
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SCHEOULE (1. - OPERATING REVENUE ALCOUNYS
~r ‘
1993
- - - I = 4 W T A S A e o e D0 8 R T S S Ol S i S s R S 2o S bbbttt ’f,' ——————————————————— -
i
!
1
Stete the telephone opersting revenues of the respendent for the year, clossified in
sccordance uith the Uniform Systew of Accounts for Telephone Companies.
1 Intrastace
Opcr.t!ng Revenue Accounts Co-+lnod Gross Receipts
(a) . . . . _— * .,
ser et L i Z I E - : b)‘ ““G) T
'S s
LOCAL NETUORK SERVICES REVENUES
(5001) B8gic ATUD REVONUE...covvenrvorcvacnssascccnocccnsssncoosnosa] 3146,004,031.76 314,014,031.74
(5002) Optionel Extended Ares ReVENUB...ccccrenvverenvsosccncnoancvssl 1 0 030.69 100,830.49
(5003) Celtular Nobile Revenue..... . .ccccecveacavnsocasscaacacvavaal ! .00 _ 0.00
(S804) Other Mobile Sarvice RevVeNUS..c..v.revmvrvostssccassasrannsors) 7!6 391.37 736,391.37
(SOOO)?.!.( Sesic Local Service RevenUe.....ccccceceroverrvrcnccenanee 314,8%1,253.80 314,851,253.80

{
AS010IPUBLIC T EPRONME ROVENUE . e w v e s e eseennnsnancenconrronnrunnnennn .

21,2%0,073.19

TSOXBITocaTl Frivace Line Rovcnuc...................................?T1*
(S050)Customer Premises BeveNUS.. ... .ovrcerceconrsrse
(5060)0ther Loco!l ExChanNge ROVENUE. ... ccoccvvcurocnccccrnscovavsancns
(5049)0ther Local Exchange Revenue Settiemants......ccvvccvverennncan

Totat Local Netweork Services Rovonuts...............5ﬂ,........

NETWORK ACCESS SERVICE REVENUES
414 tnd User Revenue (federally Taritfed)- Gross Revenues..........
~30wwriSuitehed Access Revenus (Federally Tariffed)...cvocvvevunecnans
(5083)8pecial Access Ravenue (Federally Tariffedd...cceivuanccnaencasl]
($084)8cote Access Revenue (State Tarlffed). ... cecvenrrveceoscnranal
(5080)Total Network Access ReVENU®S........vcorrancncenccnsenorcoranel

|

. . . . '

.LONG DUSTANCE REVENUES.- .- .- . .- * ©. . = Twe e o}
(5100 Long Distance Message REVENUE. .........vveccnnescsrcacssnronae]
(5111)Leny Distance 1nvard Only REVENUE. cccreretccrcrccrncsaansenesasl

(5112)Leng #istance Outwerd Only RevenwS.....ccovenrcrvrosccnorcacnssl .

(S121) Sub-Volce Grade Long Distance Private Hetwerk Revenue........|
(5122) velce Grade Long Distance Private Netwerk Revenue............}
(53123) Audio Progrem Grade Long Distance Privete Netwerk Revenue....|
{5126) Vides Pregrem Grade Long Digtance Privete Netwerk Revenue....|
5125) oigltal Transmission Ltong Oistunce Private Netwerk Revenve...|
:5126) Llong Distance Privete Netuork Suithcing Revenwe.c..cccucoe ..
5128) Other Leng Distance Privete Network RevenuS..cccccecvncvcocns}
51

Cther Long Oistance Private Network Reveanus Settiements......}|
'5120)Tetsl Leng Distance Privete Network ROVEMU®...coccrercccasvacsaal
‘5160)0ther tong DICTONCE REVENUC . cccvercurriotnnvnescaccssanansosras]
5169)0ther tong Distance Revenue SettlaMENts ... .cvvvcevececosccoacan
Total Long Distance REVENUEE .. .o.ccrrrotoneccossascannase

-----

MISCELLAREOUS REVENUES

S230)DIrectory ROVeNUE. ... ovoveinreoresvenvocoononrsoacencracarcsonce
STLOIRENT REVENUBE . - ..t ceerncrensssvonessossasancatosacssosnrennss
526'\ Special Billing Arrangenents ReVaRUS. . cccrecvcnrrcnossccnnos

Customer Operations REVENUR. .. vctcrcrcccotrssrososovsanssonvas
SM Plent 090!’.!'0!\8 REVENUR s s evrsetcrevvososnostorasnenssnnssanse
5264) Other Incidental Regulated Revenue......c-.--. sevncsescunn eoe

5269) Other Revenue Settlements....

|
o |
{
|
|
|
5250)Corporate Operstions RevVeNU®...ccccaevensectonsacnsovocanensseef
i
i
|
|
i
5260)Tetal Riscellaneous Revenue....... coeeenn covenne -4
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11 3 678. 68
109,745, 147.05
0.00
460,281,148.33

Sb,bJﬁ,vldeI

128,949,529.95

23,799,113.76

60,084,163 .92

268,907,718.21
|

]

" T7,182,090. 464

1,445,854.85
8,509,03¢,59

5,969,194 .89
| 0.00

; 6.00

6, tqz 395.16
: 0.00
0.00

3,0647.33 °

(1,532,029.94)

10,582,607, 44
2,948,000, 32
08.00
100.611,596.6(
|
35,395,736.84
6,673.78
0.00
48,032.93
$,065.60
64,679.63
1 Dq! 025.%2

i 0.00
1,1%&,553 .70

|
|
|
l

- 21,270,073 19

1.113,678.68
109,745, %67.05

0.00
460,281,148.33

0.00

0.00

0.00

- 60,054, 143,92
60,054,143,92

73,087,662.00

1,664,870.95
§,509,034.59
¢3,047.33
$,969,194.09
0.00
0.00
6,102,395.16
0.00
0.00

(1,532,029.94)
10,582,607.64
2,.966,187.42
6.00
96.560,362.40

35,315,736.8¢
669,478.78
2.00
48,032.95
19,065.60
76,679.63
913,091.52
0.00
1,854,649.70
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Gun;xnnxrr3.lmsﬁ6 Item Xo. 3¢
Attachment 3
\ Page 11
SCHEDULE 1i. - OPERATING REVENUE ACCOUNTS '3
1994 |
Stale the lelephone operating revenuas of the respondent for the year, classdied in f
accordance with the Uniform System of Accounts for Telephone Companies. ;
N Tntrasiate
Operating Revenue Accounts Combined Gross Receipts
(a)
(b) | (c)
|
- - NN L
(S001)  Basic Area Reverue 329,525, 329.525.754.20
(5002) Optional Exiended Area Revenue 4,468 4,468,269.97
(5003) Celiuiar Moblle Revenus
(5004)  Other Mobile Servics Revenue
(5000) Totsl Basic Local Service Revenue
S010) Public T Revenue
{5050) Customer Premises Revenue . .
(5080) Other Local Exchange Revenus 118,085,244, 118, 085, 332.89
{50689) Other Local Exchange Revenue Settlements i 0.00
Total Local Network Servicas Revenues 489,512, | . 489.512,862.10
NETWORK ACCESS SERVICE \
{5081) End User Revenue (Federally Tarifled)- Gross Revenues 58,6186 0.00
(5082) Switched Access Revenue (Federally Tarited) 128. 0.00
(5083) Special Access Revenue (Federslly Terilfed) 25.482,0 0.00
. N (5084) State Access Revenue (Siate Tarilted) 732021 73,262,180.18
(5080) Tots) Network Access Revenues 205,744 73,262.160.18
LONG DISTANCE REVENUES
{5100) Long Diétsnce Message Revenue 69,329.499.15
(5111) - -Leng Distance inward-Only Revenus - et e 1,035,319.39
(5112) mmomonym E ' T 8.994,20083
(5121)  Sub-Voice Grade Long Distance Privalie Network Revenue 24,083.60
(5122) Voice Grade Long Olstance Privals Network Revenue . 5,182,217.86
(5123)  Audio Program Grade Long Olstance Private Network Revenue (1,848.32)
(5124)  Video Program Grade Long Olstance Privete Nelwork Reverive (56.904.18)
(5125)  Digital Transmission Long Disiance Privets Network Revenus 7.408,532.38
(5126)  Long Distance Privets Network Switheing Revenue 0.00
(5128)  Other Lung Distance Private Network Revenus (19.939.51)
(5129) Other Long Distance Privels Natwork Revenus Ssttiements {2.148,2803.99)
(5120) Total Long Distance Private Network Revenus 10,359,897.04
{5180) Other Long Distance Revenus 1,562.845.41
(5168) Other Long Distance Revenus Ssltistments 0.00
Totsl Long Distancs Revenues 91.221,852.32
MISCELLANEOUS REVENUES
(5230) Directory Revenue 36.882.271.27
{5240) Rent Revenues 788.204.02
(S250) Corporsts Opetations Revenve 0.00
(§261)  Special Billing Arangements Revenue §8,129.95
(5282} Customer Operations Revenus 17,499.18
- (5263) Plart Operations Revenue R 67.203.20
_ (5264)  Other incidental Regulsted Revenue 449, 6.705,657.30
S~ Other Revenus Settiements J 0.00
(5260) Total Miscatlaneous Revenus e.m,Tm 83 6.845.489.63
‘ Page 7.A
l
ﬁl
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|
Southern Bell Tel § Tel Co.
~ £, BEAOR, PA SCPSC Docket No. 95-720-C
' SCPCA’s 1st Set of| Interrogatories
e 29 July 18, 1995
It-~l‘0. 1-1 |
Page 1 of 1 i
l
REQUEST: In exhibit A of your Application for Altermative tion, you
state *B.(1) Prices for intercoanection service equal of (sic)

exceed the coapany’s LAIC of providing such service’. Provide your
LRIC, divided into flast-rated mouthly and usage-sensitive, per-minute
costs, for providing psblic tslepbome access service for
customer-provided equipment. If thig inforsatioo is not available in
the form requested, pleage so state and provide the| information in

vhatever form available. }
|
(

RESPONSE: Sowe of the requested information is propristary anh vill-be provided
upon the execution of su appropriats propristary t vith
Southern Bell. Followimg is the woa-proprietary requested:

Flat-rated monthly costs per statiom: i
mp cosu'-.'-'...'."....'..'."-' 515.91 {
NIS line Ter® CoBtBcc.vccuvccccscvncee $1.86 ;

|

.\ Usage sensitive costs per Local Heasured MOU:
lst m (M’.--.c-.o.....o-o-coooo‘ s !
1st ¥ou (Ou-’.lk"gc.---...-...--.... s :
Additional ¥OU (pealt).........cccc... §
Additioual ¥OU (off-peak)............ §

|
|
Central Office Blocking vith Operator Screening costs:
Non-volume sensitive ote-time cost |
per ceatral office............... $62.86
Shared moathly cest ;
per central offfce................ §0.32
Directly assigned mouthly cost
per lime.... .. iiiieiaiiiia... $O0L

Billed Number Screening costs:
COST PEr QUBLY..ccvvveronavrnnssos...s 930.026

RESPONSE PROVIDED BY: Reg Starks
Director ~ Economic ‘Costs
675 V. Peachtree St. NE
Atlanta, Georgia 390375

TOTAL P.29°
SEP 03 " 96 19:00 PAGE. 026
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Texas Inderendent Payphone Companies
Install Public Interest Payphones

A bus pulled up at the Sunset Stages bus station
in Brownwood at 10:20 p.m. The station office was
closed and dark. An elderly gentleman got off the
bus and looked for a payphone to use to call some-
one to pick him up. He looked everywhere, but there
was no phone. The only way he could make a call
was to cross busy Highway 377 at a blind intersec-
tion and walk through the dark to find a payphone.

John Willis, independent agent for Sunset Stages,
knew his bus riders needed a payphone at the sta-
tion. “A lot of people must call relatives to come get
them or call Brownwood’s only cab,” he said. “1
contacted GTE about a payphone, and they gave me
the runaround the first time or two. [ went to the
general manager here, and he finally gave me a man
in San Angelo to contact. He in so many words told
me they just weren’t putting in payphones unless
they could guarantee a certain amount of revenue
per day in large volume locations.” Willis let the
issue drop, bur his business grew to six buses a day
with an even greater need for a payphone. “I con-
tacted GTE again, and the man said, ‘T guess we
could put one in, but it will cost you the installation
charge and so much a month for the payphone.”
Willis faced a dilemma: he needed a payphone, but
he was operating on a shoestring and couldn’t afford
to pay them $300 or $400 to install a payphone.

That’s when he heard about Teletrust, Inc. of
Lubbock, an independent payphone company that
serves his area. “The people from Teletrust were very
nice, and they paid for the installation of the pay-
phone. It has worked our real well for us. They said
they probably won’t make any money off it for a
while, but they were willing to pur it in. We have
had very little trouble with the payphone, but any-
time [ call they are there by the next day.”

“Mr. Willis was referred to us by a good cus-
tomer of ours, and we heard about how much trou-
ble he had with GTE. We thought the phone would
be marginal, but we did it anyway because it was in
the public interest,” said Bill Davis, Vice President of
Operations at Teletrust. “Thar lictle bus station is
right in the middle of an area that we are serving,
because we have other phones in Brownwood,” said

John Clark, Teletrust President. “We believe that it is
part of our responsibility to serve the community.”

Teletrust is just one of the many member compa-
nies of the Texas Payphone Association that is com-
mirted to serving the public interest by providing
payphones to people who need them.

!‘ i \ ,";.‘ 4 ;'
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Py e o ‘. “
NAI owns the payphone at the softball complex.

County Parks and Churches

The Richard Moya Softball Complex in Austin,
owned by Travis County, is located at a park in an
isolated area in the southeast part of the county. The
complex attracts thousands of people during the
softball seasons. Players and fans depend on a pay-
phone by the concession stand to call for help when
a player is injured or to call for rides home.

This public interest phone was installed by North
American InTeleCom of San Antonio, which has a
contract for all the payphones on property owned by
Travis, Bexar, and Tarrant Counties. “If I looked at
every one of our company payphones that lose
money, 97% would be phones on county property,”
said Dave Clark, NAI's Manager of Operations.
“But we know there are occasions where we have to
sacrifice our profit mode to meet a public need.”

Another NAI payphone is located at the county’s
Pace Bend Park on Lake Travis. “It is a service to the
public that I think is tremendously necessary for
safety because of emergencies occurring near the




